This category is open to all accommodation providers to recognise excellence in
marketing activity undertaken to foster a greater awareness of an accommodation
provider in the marketplace. Initiatives may include, but are not limited to: market
research and planning; advertising and promotions; publications; and
trade/media/consumer events.
This category will be judged on a written submission only, of no more than 1000
words plus accompanying documents and pictures where relevant. This should detail
your property’s current marketing activity.

Important: Please ensure that each question is addressed in 100 words or less and
that your submission follows the “Written Submission and Entry Format”.
Questions and Judging Criteria
BEST MARKETED HOTEL
Questions and Judging Criteria
1. Provide evidence of research and planning that supports your property’s
marketing strategy.
2. Describe and provide evidence of your property’s marketing activity – campaigns
and key details. Clearly specify what you were trying to achieve (objectives and
strategies) and how you did it (tactics and budget). This is relevant to the size of
your hotel operation.
3. Describe and provide evidence of the consistency and quality of in-house
marketing and branding.
Please include if the marketing team demonstrate more than just best practice or
use a new or innovative approach to achieving the objectives.
4. Discuss your hotel’s website with regards to appeal and efficiency. Include
measurement analytics.
5. Provide evidence of how social media has been used as a strategy to achieve the
objectives of your marketing plan (e.g. Instagram, Twitter, Facebook, SnapChat,
Trip Advisor, YouTube, LinkedIn, Urbanspoon)

6. Provide evidence of how the hotel utilises a multimedia approach to your
property’s online brand exposure using PC, mobile phone, traditional TV, tablet,
connected TV and in-house services.
7. Describe your partnerships with other businesses and how these fit into your
strategy and help you be successful – include the media, associations, sponsorships,
networks, neighbours, tour and transport operators, attractions, events etc.
8. Discuss how your marketing team integrates with the other areas and
departments within your hotel in regards to collaboration, communication and team
success.
9. Implementation and Measurement. Detail the process of how your campaign/s
were implemented and measured. What were the results? You must clearly specify
how you achieved your objectives. This should include the ROI clearly specifying the
method of calculation (i.e. direct sales or comparative sales) and/or the PR value of
the campaign (calculated as the equivalent advertising at casual rates).
10. Explain your ROI for your hotel i.e. evidence of increased traffic generation,
media exposure impacting on occupancy rates, improved brand awareness and
perceptions and generating an increase in profits on the bottom line.
Open To
This category is open to TAA (Vic) financial members.
Judging Process
Accommodation providers will be judged on their written submission submitted.
National Awards
The winner of this category will have the opportunity to be a nominee in the AHA
National Award for Excellence.
Nomination Close Date

Thursday 6 April 2017

Entry Fee

$120 (inc. GST) per application

